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Departmental Profile 

Name Department of Commerce  

Establishme

nt 

In 1992, The college had to discontinue faculty. Later, faculty reopened in 2003. 

Total 

Workload 
68 Periods 

Faculty 

Profile 

 

Sr. 

No.  

 Name   Qualification  Designation  Experience 

1 

 

Prof. B. S. Ther  M.Com.  
Head & Asst. 

Prof.  
25 Years  

2 

 

Prof.M. P. Thakare* 
(Expired on 13th Sept.2020)  

M. Com. M.Phill  
Assistant 

Professor  
25 years  

3 

 

Dr. A. S. Nile  
M.Com. NET, SET, 

Ph.D., G.D.C.&A.  

Assistant 

Professor  
08 Years  

 

Research  

Teacher Total Papers Published Papers Published in II Cycle Books Published/Edited 

Mr.B. S. Ther 06 04 - 

Dr. A.S. Nile 17 13 02 
 

Student 

Strength 

(2014-15 to 

2018-19) 

 

Years 
B. Com. I B. Com. II B. Com. III 

Total 
M F T M F T M F T 

2014 – 2015 59 23 82 18 10 28 13 03 16 126 

2015 – 2016 53 16 69 39 15 54 20 07 27 150 

2016 – 2017 41 34 75 35 13 48 21 13 34 157 

2017 – 2018 35 28 63 24 25 49 29 13 42 154 

2018 – 2019 18 31 49 14 28 42 28 23 51 142 

2019 – 2020 34 30 64 06 29 35 15 19 34 133 

2020 – 2021 15 29 44 32 25 57 06 28 34 135 

Total 255 191 446 168 145 313 132 106 238 997 
Compare to Cycle-I of NAAC the Avg. Percentage of Total admissions is increased by 40.69% in Cycle-II i.e. 84.33 to 142.2  

 

Results  

Session  Class  Appeared  Pass  Result  

2015-16 B.Com.III  27 04 14.81% 

2016-17 B.Com.III  32 05 15.63% 

2017-18 B.Com.III  41 31 75.61% 

2018-19 B.Com.III  51 12 23.53% 

2019-20 B.Com.III 34 34 100% 
 

UG to PG 

Students 

 

Session  No. of Students Progressed to PG 

During 2014-2018 total 33 out of 170 students of 

Final Year progressed to PG i.e., 19.41% 

2014-15 04 

2015-16 05 

2016-17 06 

2017-18 10 

2018-19 08 

2019-20 16 
 

Mentor-

Mentee 

Scheme 

All the students are allotted to each teacher. Every teacher has to be in contact with them throughout the year. 

Basic Objectives of the scheme are.. Issues Discussed in monthly meeting.. 

1. To increase academic performance of students 

2. To manage stress among them 

3. Emotional and psychological well being of students 

4. Developing relationship with students’ family. 

Teacher organizes monthly meetings of the students, 

discussing various issues such as academic progress, 

academic difficulties and issues related to their personal 

development. 
 

Bridge 

Courses 
Every Teacher in the Department conducts Bridge Courses to connect newly admitted students to the curriculum. 



BSKT In the opening of the session BSKT (Basic Subject Knowledge Test) is conducted by every subject teacher for entry level 

students, successful students treated as fast & remaining failure students considered as slow learners. 

Efforts for Slow Learners  Efforts for Fast Learners  

•  Home Assignments  

•  Seminars & GDs 

•  Poster presentation, 

•  Classroom tests 

•  Extra BT Cards 
•  Various Scholarships  

•  Counseling etc.  

•  Sending them outside the campus activities like seminar competition, quiz 

competition, PPT presentation etc.  

•  By giving them responsibility of anchoring of the events organized by Department.  

•  Representing them on various college committees as members. 

•  Free Book Sets, Subject Merit Scholarships  

 

Certificate 

courses 

 

Year Name of the 

Courses  

Aims & Objectives  Duration & 

Eligibility  

Enrolled  

Students  

Pass  

2017-

18  

Certificate Course 

in Right to 

Information Act, 

2005  

 To create awareness of RTI among the 

students. 

 To create social responsibility among the 

students.  

09 Months & 

12
th

 Passed  

20 20 

2018-

19  

Certificate Course 

in Information 

Technology 

 To create IT awareness among Commerce 

Students. 

 To generate confidence regarding operating 

IT tools & multimedia. 

09 Months  

& B. Com. II 

Passed 

20 20 

 

Workshops 

Conducted..  

 

 

Sr. 

No 

Year Name of the workshop Date Name of the Guests Attended No. of 

Beneficiaries  

1 2015-

16 

Workshop on Career Opportunities. 29-09-2015 Dr. Pallavi Mandawgade, 

Raisoni Group of Manegement  

47 

2 Commerce in Banking : Exam 

Perspective 

29/09/2015 Prof. Mayuresh Singrup, 

Raisoni Group of Manegement  

45 

3 2016-

17 

Workshop on Financial Literacy 29-09-2016 SEBI/ Dr. Pisolkar 200 

4 Cashless Banking & Financial 

Awareness Workshop 

05-01-2017 SBI, Manora & CSC, Washim 190 

5 2017-

18 

Workshop on Employment & 

Entrepreneurship 

31-01-2018 CA Suckrut Sawarkar 135 

6 2018-

19 

Orientation for Entry Year Students 14-08-2018 Manoj Ingole, Art of Living, 

Manora 

240 

7 Workshop on Human Rights 22-03-2018 Adv. Chavhan, Manora 35 

8 Workshop on Share Market 

Opportunities 

21-08-2018 Mr. Kute 89 

9 Workshop on “Tools & Techniques 

of Using MS-Word”  

09-10-2018 Dr. A.S.Nile 45 

10 Workshop on “Use of ICT for 

Competitive Exams”  

25-01-2019 Dr. A. S.Nile 38 

11 2020-

21 

Online Workshop on “Mutual Funds 

& Portfolio Management” 

10-12-2020 Dr. Laxmikant Hurne, V.N. 

College, Mangrulpir 

100 

 

  

  



  

 
 

 

Seminars  

Year Class  Participated Students Beneficiaries  % of participation  

2014-15 I,II & III Year  113 126  89.68%  

2015-16 I,II & III Year  146  151  96.68%  

2016-17 I,II & III Year  143  157  91.08%  

2017-18 I,II & III Year  134  156  85.89%  

2018-19 I,II & III Year  136  142  95.77%  

 

 
 

 
University 

Level Seminar 

Competition 

 

Date Theme Participated Students Beneficiaries 
19-12-2016 Theme: “Commerce & Economy Current Scenario” 22- from College,  

20-  from Other College 

172 
 Sub themes: Cashless Economy, Demonetization, 

Financial Apps, E-commerce & Internet, Other 

commerce  related themes. 
 



Posters  

Year Class  Participated Students Beneficiaries  % of participation  

2014-15 I,II & III Year  18 126 14.28% 

2015-16 I,II & III Year  26 151 17.21% 

2016-17 I,II & III Year  23 157 14.64% 

2017-18 I,II & III Year  32 156 20.51% 

2018-19 I,II & III Year  14 142 9.85% 

 

  
Akanksha Ingole & Makwani Explaining Poster Priya Mahalle Explaining Poster 

  
Padmina Ingale detailing her Poster Students and Faculties Observing Posters 

 
Principal Dr. N.S. Thakare, Dr. A.S.Nile, Dr.M.N.Iqbal, Mr. Dhabe  giving feedback to students. 

 

 

Group 

Discussions 

Specimen year 2014-15 

Class  Date  Students  Topic  

B. Com.I  16/10/2014  57  Final account of  individual  

B. Com.II  03/09/2014  22  Final account of company  

B. Com.III  03/01/2015  14  Singal costing  

B. Com.I  03/01/2015  58  Non-treading account  

B. Com.II  18/01/2015  22  Working capital  

B. Com.III  19/01/2015  14  Contract Act  

B. Com.III  31/01/2015  14  Joint stock company  

B. Com.III  11/01/2015  14  Flexible Budget  
 



Project 

Reports & 

Case Studies 

(Final Year) 

 

2018-19  2019-20  

Titles of the Project/ Case Studies 

Overview of Internet Shopping in India  Internet Shopping Process  

Comparative Study of Grocery Proprietor’s Sale in Manora Town  Online & Offline Sales Process  

Analytical Study of The Akola District Co-Op. Bank Manora  Internet Banking and its Process  

Study on Farmer’s Expenditure in Manora Region  Indian Farming and E-commerce  

Study on use of flipkart by various peoples in Manora  Use of online Portals for Purchasing  

Study of Online banking and uses of banking in Manora  Online banking and its uses.  

Study of Stationary Sales in Manora Town  Stationary Sales and online Market  

Study of Buying Behaviour of College Students  Buying Behaviour of Customer  

Analytical Survey of Retailers in Manora Town  Retailers and Ecommerce  

Overview of Online Shopping  Online Shopping and Rural Customers 
 

Incremental  

• 01 Faculty completed Ph.D. Out of 03 i.e., 33.33%  

• O1 Approved Research Supervisor by Parent University  

• Research Papers increased by 17 from 07 i.e., 41.17%  

• Total admissions are increased by 40.69%  

• Girls Students are continuously increasing.  

• Total 10 Workshops organized by Department.  

• Use of ICT for teaching increased.  

• 170 students of Final Year progressed to PG i.e., 19.41%  

• B.Voc. Banking & Finance added to Dept. Commerce.  

 

Extension 

Activity 

 

Sr. 

No.  

Year  Name of 

Extension 

Activity  

Details of Activity  Beneficiaries  Outcome  Hrs  

1  2018-

19  

Awareness 

regarding  

Farming 

Expenses 

among Rural 

Farmers.  

Volunteers Students reach 

to villages farmers & make 

aware them regarding 

agricultural expenses  

Farmers of 

the Student’s 

native places.  

Farmers are  able to maintain 

their own Income-expense 

records & They  can build 

thinking like commercialists, 

businessmen and 

entrepreneurs.  

50 

Hrs 

(2Yrs)  2017-

18  

2 2018-

19  

Basic 

Computer 

Literacy to 

the Students  

One Day Workshop on 

“Tools & Techniques of 

Using MS-Word” On 09th -

Oct -2018 

Organizing Secretary and 

keynote speaker Dr. A. S. 

Nile, Organized by 

Departments of Commerce 

& Subject Association of 

Commerce  

All students 

of Commerce 

faculty  

Completing the workshop on 

basics of MS Word and its 

various techniques the 

students are able to work 

with MS word. Students can 

use the ms word very 

fluently in day today life 

without paying so much to 

the DTP shops for their mere 

needs.  

4 Hrs  

One Day Workshop on 

“Use of ICT for 

Competitive Exams” On 

25th -Jan -2019 

Organizing Secretary and 

keynote speaker Dr. A. S. 

Nile, Organized by 

Departments of Commerce 

& Subject Association of 

Commerce  

Arts, Science 

and 

Commerce 

Faculty 

Students  

The basics of ICT and its 

various aspects related to the 

exams will give the 

confidence to the students. 

So that students can learn 

them for exam as well as 

daily life.  

4 Hrs  

3 2017-

18  

Financial 

Literacy 

among 

Students and 

their parents  

Trained students of B.Com. 

II & III takes the initiative 

to make aware their parents 

and neighbors regarding 

insurance, banking, 

portfolio management, 

saving habits etc.  

Students, 

their parents 

and 

neighbors.  

Parents and neighbors of 

students are now  aware 

about financial decisions  

regarding insurance, 

banking, portfolio 

management, saving habits 

etc.  

 

 



 
Achievements 

 

Year  Name of the Student  Event  Level /Award / Prize  

2015-

16  

Mahesh P. Ghatge  AVISHKAR - Research 

Convention  

1st  Prize at District Level  

(7 P’s of Marketing) 

 Krushna A. Gawande National Student 

Assembly, MIT, Pune 

National Level, Participation 

 Mahesh P. Ghatge 

2016-

17  

Krushna A. Gawande National Student 

Assembly, MIT, Pune 

National Level, Participation 

 Mahesh P. Ghatge 

 Shital P. Tayade National Adventure 

Camp, Dehradun 

National Level participation 

2017-

18  

Mahesh P. Ghatge Best Student Award College Level 

 Mayuri G. Thakare AVISHKAR - Research 

Convention 

1st  Prize at District Level (E-waste: A Better Disposal 

Plan) 

 Mustakim Makwani 

Akanksha V. Ingole 

2nd Prize at District Level, (Block Chain Technology: 

New Solution to Banking System) 

 Mustakim Makwani AVISHKAR - Research 

Convention 

2nd Prize at SGB.Amravati Univ. Level/ Got Colour 

Coat  

(Block Chain Tech.:New Solution to Banking System) 

 Mustakim Makwani  AVISHKAR - Research 

Convention 

Presented Parent University at State Level 

AVISHKAR, at Gondwana University, Gadchiroli.  

2019-

20  

Mustakim Makwani  AVISHKAR - Research 

Convention 

2nd Prize at District Level  

(GST: Critical Analysis by Perspective of Consumer) 

 Mustakim Makwani  Sarjan-2019: State Level 

PPT Presentation Comp. 

1st Prize at State Level at Vyanketesh College, D. 

Raja, Dist. Buldhana  

 Mustakim Makwani State Level Power PPT 

Competition 

1st Prize at State Level at G. S. College, Khamgaon, 

Dist. Buldhana  
 

 

Outcomes of 

Attainments 

 

• 02 Students of Department got 1st Prize in State Level Power Point Presentation Competition held at Deulgaon 

Raja and Khamgaon,MS  

• 01 Student of Department Participated for SGB Amravati University at State Level AVISHKAR at Gondwana 

University, Gadchiroli.  

• 01 Student of Department received 01 Color Coat at University Level Research Convention i.e. AVISHKAR.  

• 04 Students of Department got 2nd Prize in District Level Poster Presentation Competition.  

• 05 Students Participate at National Level Events from department.  

• Qualitative Result of Department increased.  

• 170 students of Final Year progressed to PG i.e., 19.41%  

 

SWOT 

Analysis 

 

Strengths  Qualified & Experienced Faculties. 

 Running commerce faculty successfully in spite of rural area. 

Weaknesses 

 
 Want of staff. 

 Unavailability of industry. 

 Lack of awareness of commerce field 

Opportunities  Certificate course in Advertisement. 

 Opportunities of Self-employment 

 Service in marketing and banking 

 Increasing interest in business in due to schemes like… “Atmnirbhar Bharat”, “Skill India”, 

“Make In India.” 

Threats/ 

Challenges 
 To generate the commercial awareness in the students. 

 To improve the result 

 To create awareness about commerce field. 
 

 

Future Plans 

 

 To start the B. Voc. in Banking & Finance 

 To Start the Advertisement Certificate Course. 

 To establish Ph.D. Research Center at Department of Commerce 

 Making students aware  of recent trends in commerce and industry of global and local market. 

 Making computer lab well furnished in near future. 

 Organizing academic events like seminar, poster & quiz competitions and workshop. 

 Undertake Research Activities & Case Studies for Final Year Students. 

 To inspire at least 02 students to registered online certificate courses like MOOCS, SWAYAM, IIT’s etc. 

 

 

 


